
Search Engine Marketing (SEM) 
Duration: 40hrs 

Overview: 

This SEM course provides a comprehensive understanding of SEM principles and practices. It 

equips participants with practical skills to create, manage, and optimise SEM campaigns. 

Additionally, the course enables participants to analyse SEM performance and implement 

effective strategies, ensuring they can run successful and efficient marketing campaigns. 

Course Objectives: 

 

We will Cover Following Topics in the session: 

• Introduction of SEM and Types of Keyword Research 

• Creating SEM Campaigns 

• Optimise SEM Campaigns 

• Advanced SEM Strategies 

• Analysing and Reporting SEM Performance 

 

Lesson 1: Introduction of SEM and Types of Keyword Research 

• What is SEM 

• Concept of Search Engines for Ads (SEM) 

• Importance and Benefits of SEM 

• Difference Between SEM and SEO 

• What are Google Ads and Bing Ads 

• Overview of Google and Bing 

• How to Create Google Ads Account and Bing Account 

• Types of Google Ads 

• Hierarchy of Google Ads 

• What are Keywords 

• What are Keyword Match types 

• How to do Keyword Research 

• Tools for Keyword Research 

• Metrics to analyse the Keyword Research 

• Conducting the Keyword Research 



 

Lesson 2: Creating Effective SEM Campaigns 

• Adding Payment Methods in Google Ads Account 

• How to Get 2000 rs from Google Ads to start the Campaigns 

• Google Ads Terms and Metrics to get the Highest Position 

• What is Quality Score 

• Steps to Improve the Quality Score 

• What is CTR and Types of CTR 

• How to Calculate CTR 

• Walk Through of Google Search Ad 

• Difference Between Google Search Network and Display 

• Network 

• What is Bidding 

• Difference Between Bidding and Daily Budgets 

• Types of Bidding Strategies 

• Difference between types of Bidding Strategies 

• What is Ad Group 

• How to select Keywords and add in Ad Group 

• What are Ad Extensions 

• Conduct a session to create a SEM Campaign 

 

Lesson 3: Optimise SEM Campaigns 

• What is Ad Copy 

• How to Write Ad Copy 

• What is Location Targeting 

• How to Target the location precisely 

• How to Start and End Date of an Campaign 

• What is Theming of Ad Groups and it’s Structure 

• What is Ad Rotation and Ad Variation 

• How to Set Initial CPC Bid 

• What is GCLID in Google Ads 

• How to Check Ads are running 

• What is Tracking Template 

• What is Landing Page Optimization 



• What is Negative Keyword and It’s Using 

• How to Dynamic Keyword Insertion on Google Ads 

• What is Conversion Tracking 

• How to set Conversion Tracking 

• Conduct Campaign Optimization 

 

Lesson 4: Advanced SEM Strategies 

• What is Remarketing and Retargeting 

• Concept of Remarketing In Google Ads 

• How to Create Remarketing Audience 

• Ways to Creating Remarketing Audience 

• Youtube and Customer Match Type Remarketing 

• What are Youtube Ads and Video Ads Advertising 

• Display Advertising Basics 

• Display campaign Walkthrough 

• What is Local SEM 

• What is Remarketing List Search Ads 

• What is Auction Insight Report in Google Ads 

• Competitor Analysis in Google Ads 

• What is Content Exclusion and Device Targeting 

• What are Viewable Impressions, vCPM, eCPC 

• What are scripts and How to Implement Scripts in Google Ads 

• Conduct a session with any of Advanced SEM Strategies 

 

Lesson 5: Analysing and Reporting SEM Performance 

• Tools of Tracking Reports (Google Analytics and Google Ads report) 

• How to do Comparisons in Google Ads 

• What is Shared Budget in Google Ads 

• What are Labels in Google Ads 

• Q & A on Course Review 

• Conduct a SEM Strategy session for a random business website. 


